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Types of business, business management, management tools for making decision,
organization and management, production, human resource, marketing, financial, credit and

insurance management.
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Statistics for Business Research
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Concepts of statistical methods, organizing and displaying data, introduction
to probability, random variables, distributions, estimation and hypothesis testing in business
model, analysis of variance, regression, correlation and prediction, forecasting and interpreting

trends, path analysis, factor analysis, structural equation modeling, the use of statistical software
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Characteristics of entrepreneurs and innovative entrepreneurs, process of business
planning, organizing, implementing and controlling a new venture, theory and practice on how to
build or run a new venture with innovation, type of business organization, creation and

management of business organizations for accessing busieness opportunities and growth
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Creativity and Business Innovation Development
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Concepts about entrepreneurship, the development of creativity and innovation
leading to the creation of new businesses by offering a framework of understanding about the
process of creating and operating a business including new problems when entrepreneurs start
businesses. Gaining knowledge about innovation and knowledge management and learning
organization for innovation. Focusing on new product development process throughout the

process to determine the acquisition of new products, including the establishment of new

product development team to ensure success and the market demand
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Entrepreneurial Economics
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Concepts of macroeconomics, consumer behavior, production, perfect
competition market, monopolistic competition and oligopoly, economic regulations affecting
business operation, economics of integration and international finance, economical application

for controlling expenses, profit and return
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Characteristics of financial accounting for making business decisions and the
relationship between accounting and shareholder value and business value, the context of
accounting management and their aims, using accounting theory to evaluate financial statements
for making decisions, managing costs, cost terms, cost concepts and classifications, developing
budgets for financial planning and controlling, using accounting for making decision in terms of

marketing, operating, human resource, strategic investment and accounting perspectives,

evaluating corporate performance
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Innovative Marketing

Roulvwassedy: 1aid

FNWULVDINITAAIA LU TENARAESEUNINIUTENA NITIATIZRANINNIINT5LEDY d9Al
wazATEgNaveINIsnansEaulan weRAnIINEUILAA MR NTLUIUNISRDNAAIN NITAINUAKAE
AIUANEIUNAINIINTAAINEMSVALAILIANTN nagmEn1afuntsaataLdeuIanssuien AL
AnuEsalunsusdunegsia waznsaindidnnsednd

Characteristics of domestic and international market, analysis of political, social
and economic environments in global market perspective, consumer behavior, market research
developing business, market selection process, planning and controlling on marketing mix for
innovative products, innovative marketing strategies for developing competitiveness and

electronic marketing
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Business Strategic Foresight
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Characteristics of strategic management, strategic management process,
environment assessment SWOT analysis and other relative tools, express future of business, and
new approach for business in order to build efficient business and sustaining competitiveness,

monitering strategic performance, including going domestic and international on a tour of

investigation.
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Business Research Methodology
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Research methodology, develop research proposal, write literature review,
develop research design on social research, quantitative and qualitative research, experiment, co-

relational, survey, causal-comparative developmental and mixed methods research, write and

present research output and develop the understanding about business research ethics
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Business Law and Good Governance
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Law for business operation, using bill of exchange, promissory note and cheque,
insurance and life insurance, corporate and partnership establishment and business benefit,

intellectual property and tax, the principle of corporate governance and business ethics
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Human Resource Management
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Concepts of human resource management, process of human resource
management which is comprised of job analysis, selection process, performance appraisal, training
and developing employees, compensation and benefits, strategies for human resource

management, employee relations and international human resource management
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Art of Negotiation
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Ways of negotiation in both national and international business, mainly a matter
of using principle of negotiation to achieve a good outcome, studying culture and negotiation,
developing strategy for managing different culture and negotiation in different style, art of

negotiation includes how to manage individual and group conflict and international conflict and

ethics in negotiation
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Import and Export Management
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Principles and practices in export and imports, laws and regulations in export and
import, principles, practices and preparations of sale document and contraction, customs
procedures, packaging, transportation, payment, management and organization of export and

import department, government and private agencies related to export and import

BA 308 025  M1sUszidiulananiegsnanazn1sasegsnaluilunguuszme 3(2-1-6)

aunin1Aguusitlyg

Business Opportunity Evaluation and New Venture Creation in Greater Mekong

Subregion
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Opportunity evaluation in each neishborhood countries by considering history,
economic environment, culture, political and social, including, investment regulations and laws,

Field trip in Mekong subregion country for building good connection with both political and

business leaders in each Mekong subregion country
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Characteristics and foundation of integrated marketing communication, business
opportunities in using integrated marketing communication, traditional marketing communication
and new marketing communication, integrated marketing communication planning, controlling

and evaluating and ethics in integrated marketing communication
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Concepts and models of basic electronic commerce, guideline, principle of

marketing, online purchasing system, tax, security system, public relation on internet, online

auction, ethic and legal, and electronic commerce registering
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Investment Feasibility Analysis
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Fundamental concepts of project analysis and project planning, analysis of costs
and return of projects, project evaluation by using time value of money and non-time value of
money concept, analysis of sensitivity and risks of projects in both public and private projects,
economic concepts applied to the project analysis, laws and regulations affecting business

investment

BA 308 029  szuuwaluladansaumetiionisianisssianazuinnssu 3(3-0-6)
Information Technology System for Business and Innovation Management
Roulvvassedvn: 1aid
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Information systems development and management, using of information systems
in organization, electronic commerce, planning and strategy analysis by information system,
organization decision support systems, marketing information systems, information systems

resources management, managing of information in the future

BA 308 030  AuA1uinnIsu 3(3-0-6)

Innovative Products
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Concepts of product innovation and new product development, strategy
development for product innovation, new product development process, analysis and
identification opportunities of launching new product and product innovation, product design,
innovation strategies, product and logo creation, distribution channel, product innovation tactics,

marketing strategies, the use of information technology in strategic planning and management
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BA 308 031  A15AANIININAALAZNITUJUANTS 3(3-0-6)

Production and Operation Management
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Production and operation management, operational strategy to create advantage,
forecasting, location planning, total quality management, production capability planning,
operation layout, labor and human resource planning, aggregate planning, inventory management,

material requirement planning, production systems for high performance, project management

BA 308 891  dunwinisdyvindagiumenisiliuusznaunisuazudnnssy 3(3-0-6)
Seminar in Current Issue on Entrepreneurship and Innovation
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Seminar in current issue on entrepreneurship and innovation, business knowledge

in terms of financial management, international business, e-marketing, innovation on products

and services, international law, trade conflict and other concerned issues

BA 308 892  SUNUIMINUIANTIUNINGINT 3(3-0-6)

Seminar in Business Innovation
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Seminar in current innovative issues by using case study to learn from outstanding
innovative business that uses innovative science, technology and management, including the
analysis of opportunity, threats and possibility of using innovations in business for creating

competitive advantage

16



BA 308 897  N1sSANWNDATE 6 WIwnA
Independent Study
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Independent study on a specific topic in entrepreneurship and innovation and
knowledge management in the business areas according to student’s interest under supervision

and guidance of the independent study advisors

BA 308 898  ngiwugs 39 i
Thesis
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Research conducting on problem issue in entrepreneurship and innovation under

supervision and guidance of the thesis advisors
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Research conducting on problem issue in entrepreneurship and innovation under

supervision and guidance of the thesis advisors
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